
9 8 £ % 

& g H < 



« Z ^ 

H co ^ 

00 m 



I 

CO 00 

fcr oo 

£ 00 










i: : >. Back ■ ■ 








j Address https / /www xi s ■ co m / . nve sti go/to c ay /to d ay as p 


/ if! 




fifes :^ 



Investigo Corp. 



4/27/2001 



Friday; April 27, 2001 



No appointments are any cur Calendar for Today. 



This week ^ ; : '■>. V : / ; v.- * : ^ \ \ ; ; 
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Add an Appointment 



Start Time 



8:00 AM 



Bwz&m |3G minutes 

Tiflel 



Netes 

; Add Appoi^inejnt 



Announcements P ; - 



1 Uncover Variable Annuity sales m your own business -/^ 
immediately 

Choose to receive your monthly backup electronically and 
save $50 



I Shirley K Bassett 

[ Brian Call 
Richard Cox 
Brent Edwards 
Robert Gibbeny 

KathyJ Lefever 

I Sheila M. Nave 
Donna J Sealscott 
Casey Stafford 



Birthdays this Month 



WanitaL Lefever 
Max Cnpe 
FernK McFadden 
David A Story 
Carol J Coen 
Richard A Borgma n 
Sheri M Williams 
Chris R Herman 
LisaE and Jay W Swett 
Dennis C Uhrhammer 
Shawn Ferro 
Kent A Christman 



Thomas 
A Bassett 
Mary Client 
Kathleen 
F Cnpe 

Austin Fergusson i 
Sheila | 
M Gravely 
William 
L McClain 
Susan Rineholt 
Patrick Sie vers 
Kenneth Stocker 



4/1/1933 
4/11/1946 
4/7/1947 
4/10/1947 
4^5/1948 
4/23/1960 
4/1/1961 
4/17/1961 | 
4/14/1966 ! 
4/3/1970 j 
4/12/1972 ! 
4/14/1983 ; 



FIG. 5 
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Investiso Corp. 



4/27/2001 
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123 West Main Street 

P.O. Box 12345 
Fort Wayne, IN 46804 
©219-555-1212 <hd 
©219-555-1234 evi 
M j oe@investigo.net 
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Compliance - 



CD JDEMO 



Joseph Client- iRA Rollover -Tell Me about. 



DailV s:tr.r iy^. 
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; Edit Account 
. Information 

Edit 

Trade: |Buy, |1| l5E^^ilTrans actions 

w Make a 

262 ^236 [Cash Deposit m 
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Quantify I Symbol I Bate Open | Unit Price | Net Cost | Market Price | Market Value | Gain/Loss 



AGTEDC 



AMUSX 



1644 196 

3445 256 

3267 403 ANEFX 

2315 196 ANWPX 

1834733 AWSHX 
1111 652 
2335 793 
394 22 



1/2/2001 
3/10/1999 
4/8/1999 
5/17/1999 



30 410 $50,000 00) 

13 539 $43,20000, 

22 954 $75,000 00' 

24 058 $55,100 00 



MSIGX 



PIVAX 
Total Equity: SM5 



3/1 5/1999 

_ 3/10/1999 
4/30/1999 
6/30/2000 

968.36 



24 594 $45,124 02 

38 861 c ^ $43,200 00 

32 109 $75,000 00; 

1 000 $394 22. 



24 53 $40,332 13 

J3J8 S4y5§i£ w 

20 43 566,753 04 

28 97 $53,152 24 
33 9 $31,626 00 

29 27 $68363 67 

1 $394 22 



($9,667 87) 
^2£0849 c 
($3,246 96) 
^1,825^38) 
$8,028.22 
($5,515 00) 
($6,631 33) 
$0 00 



Short Term Tracing 



Income 



Tax-Exempt Income 



Date J Type 



Birthday 



12/31/1940 .]4/27/2001 



Occupation 



Telephone jfj Create New 
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FIG. 8 
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CREATING A MARKETING 
PROJECT DEFINITION FOR A 
PARTICULAR PRODUCT 



IDENTIFY FIRM CUSTOMERS y 
THAT MEET THE MARKETING 
PROJECT DEFINITION BY RUNNING 
A QUERY ON A CUSTOMER 
DATABASE USING ONE OR MORE 
MARKETING PROJECT PARAMETERS 

7 i ; 

IDENTIFYING THE FIRM REPS 
THAT REPRESENT THE IDENTIFIED 
CUSTOMERS 



ALLOWING THE FIRM REPS TO 
OBTAIN A LISTING OF THE 
IDENTIFIED CUSTOMERS THAT HE/ 
SHE REPRESENTS 



&s 312 

FIG. 13A 
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IDENTIFYING WHICH OF THE 
IDENTIFIED CUSTOMER LISTING 
ARE ACCESSED BY THE FIRM REPS 



r 



-310 



DETERMINING A MARKETING , 

PROJECT APPEAL INDICATOR BY/ 
MONITORING HOW MANY AND/OR 
WHICH REPS ACCESS THE 
IDENTIFIED CUSTOMER LISTING 
AND/OR APPLICABLE MARKETING 
MATERIALS 



314 



-316 



IDENTIFYING HOW MANY OF THE 

IDENTIFIED CUSTOMERS THAT 
ARE ACCESSED BY THE FIRM REPS 
ACTUALLY PURCHASED AND/OR 

DID NOT PURCHASE THE 
PRODUCT FROM A FIRM REP IN A 
GIVEN PERIOD OF TIME 



DETERMINING A MARKETING 
PROJECT EFFICACY INDICATOR 



7T 



END 



COMPARING THE MARKETING 
PROJECT EFFICACY INDICATOR 

TO A PREDETERMINED 
MARKETING GOAL, IF DESIRED 



318 



-320 



FIG. 13 B 



400 



BEGIN 



-P- 



CREATING A MARKETING 
PROJECT DEFINITION FOR A 
PARTICULAR FINANCIAL 
PRODUCT 



P- 



CREATING RULES COMPLIANT 
MARKETING MATERIAL FOR THE 
FINANCIAL PRODUCT 



I 



IDENTIFY FIRM CUSTOMERS 
THAT MEET THE MARKETING 
PROJECT DEFINITIONS BY 
RUNNING ONE OR MORE QUERIES 
ON A CUSTOMER DATABASE 



414 



402 



IDENTIFYING THE FIRM REP THAT 
REPRESENTS EACH IDENTIFIED 
CUSTOMER 




r f 


PROVIDING I 
IDENTIFIED CT 
SELECTED REP! 
THE RULES 
MARKETINC 


^.LISTING OF 
JSTOMERS TO 
3, ALONG WITH 
COMPLIANT 
5 MATERIAL 
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406 



408 



410 



FIG. 14A 



0^^414 



HAVING THE REPS SEND THE 
RULES COMPLIANT MARKETING 
MATERIAL TO THE IDENTIFIED 
CUSTOMERS 



-^T416 



HAVING THE REPS INITIATE THE 
RECORDING OF EACH SALE OF 
THE FINANCIAL PRODUCT INTO 
THE CUSTOMER DATABASE 



IDENTIFYING WHICH AND/OR 
HOW MANY OF THE IDENTIFIED 
CUSTOMERS ACTUALLY 
PURCHASED OR DID NOT 
PURCHASE THE PRODUCT FROM A 
FIRM REP WITHING A GIVEN 
PERIOD OF TIME, BY RUNNING 
ANOTHER QUERY ON THE 
CUSTOMER DATABASE AT A 
LATER TIME 



/P-418 



DETERMINING A MARKETING 
PROJECT EFFICACY INDICATOR 
FOR THE MARKETING PROJECT 



420 



END 



FIG. 14B 



